
Consumer marketing. Trade marketing. Ìåð÷àíäàéçèíã. Direct-marketing. Event marketing. POSM. 

ìîæëèâîñò³ ³ ãîðèçîíòè
ïðåçåíòàö³ÿ



“reklamin” — öå ìîëîäà ³ ïåðñïåêòèâíà ðåêëàìíà àãåíö³ÿ, çà 

òðè ðîêè ñâîãî ³ñíóâàííÿ, ìè âèêîíàëè á³ëüøå ñòà BTL 

ïðîåêò³â. Ìè âîëîä³ºìî áàãàòüìà ³íñòðóìåíòàìè ó ñôåð³ 

ðåêëàìè. 

0322 45 20 38òåë.\ôàêñ: 093 727 80 80ìîá.: e-mail: ra.reklamin@gmail.com



Ðîçâèíóòà ìåðåæà âëàñíèõ ïðåäñòàâíèê³â ïî Çàõ³äíîìó ðåã³îí³ òà óñ³é Óêðà¿í³;

Ïðîôåñ³éíà ï³äãîòîâêà òà ìîí³òîðèíã ïåðñîíàëó;

Ñó÷àñí³ òà åôåêòèâí³ ³íñòðóìåíòè ðåêëàìíèõ òåõíîëîã³é BTL;

Áàãàòîð³÷íèé äîñâ³ä îðãàí³çàö³¿ òà ïðîâåäåííÿ ïðîåêò³â;

Ñï³âïðàöÿ ³ç óêðà¿íñüêèìè òà ³íîçåìíèìè êîìïàí³ÿìè;

Îðãàí³çîâàí³ ïðîåêòè á³ëüøå ÿê ó 300 íàñåëåíèõ ïóíêòàõ;

Ó íàñ âîäíî÷àñ ìîæóòü áóòè çàä³ÿí³ äî ðîáîòè á³ëüøå 100 ÷îëîâ³ê ïåðñîíàëó;

Âëàñí³ ïðîìîóòåðè, ñóïåðâàéçåðè, ìåíåäæåðè, âîä³¿, ëîã³ñòè, äèçàéíåðè… ³ öå ùå íå âåñü 
ïåðåë³ê, ÿêèé ãîòîâèé ïðàöþâàòè äëÿ äîñÿãíåííÿ Âàøîãî ðåçóëüòàòó.

Íàø³ ïåðåâàãè:
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Ðîçâèíóòà ìåðåæà âëàñíèõ ïðåäñòàâíèê³â ïî Çàõ³äíîìó ðåã³îí³ òà óñ³é Óêðà¿í³.

Îðãàí³çîâàí³ ïðîåêòè á³ëüøå ÿê ó 300 íàñåëåíèõ ïóíêòàõ

lrek amin Ñåìïë³íã

gift for purchase
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ïîäàðóíîê çà ïîêóïêó

Ë³ôëåéò³íã 

leafleting

product consulting

Êîíñóëüòóâàííÿ

²ì³äæ

Ïðîäàæ³
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Îðãàí³çàö³ÿ

Çíèæêè
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Êîíêóðñè

Ôëåøìîá

Promoter

Model

Ïðîäàæ³
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Trade marketing

Còèìóëþâàííÿ ïðîäàæ³â 

ïðîäóêö³¿ ó òîðãîâèõ òî÷êàõ 

òà ñåðåä òîðãîâèõ 

ïðåäñòàâíèê³â. 

Âèêîðèñòîâóºòüñÿ äëÿ 

ïðîñóâàííÿ òîâàðó ñåðåä 

ïðåäñòàâíèê³â 

òîðã³âë³.

Ìåð÷àíäàéçèíã

Êîìïëåêñ ìàðêåòèíãîâèõ 

çàõîä³â ùîäî ðîçì³ùåííÿ òà 

ïðåäñòàâëåíîñò³ òîâàðó ç 

óðàõóâàííÿì ð³âíÿ ïðîäàæó 

òà ïîòîêó ïîêóïö³â ó 

ìàãàçèí³ ÷è òîðãîâîìó çàë³.

Direct-marketing

Ð³çíîâèä BTL-ðåêëàìè, 

ÿêèé º îäíèì ³ç 

íàéäàâí³øèõ çàñîá³â 

³íôîðìóâàííÿ 

íàñåëåííÿ ïðî ò³ ÷è ³íø³ 

ïîä³¿, ïîñëóãè, òîâàðè. Ó 

ñó÷àñíîìó ñâ³ò³ ïðÿìèé 

ìàðêåòèíã íàäàë³ 

ïðîäîâæóº áóòè îäíèì ³ç 

íàéïîïóëÿðí³øèõ òèï³â 

êîìóí³êàö³¿ 

îñîáèñò³ñíîãî çâ’ÿçêó ì³æ 

áðåíäîì òà ñïîæèâà÷åì.

Event marketing

Îðãàí³çàö³ÿ òà ïðîâåäåííÿ 

ñïåö³àëüíèõ çàõîä³â, ÿê³ 

ñïðÿìîâàí³ íà ïðîñóâàííÿ 

áðåíäó ³ç çàëó÷åííÿì 

ÿñêðàâèõ òà íåñòàíäàðòíèõ 

ìàðêåòèíãîâèõ 

³íñòðóìåíò³â.  

Öå äàº ìîæëèâ³ñòü òîðãîâ³é 

ìàðö³ çì³öíþâàòè òà 

ï³äòðèìóâàòè âëàñíèé 

³ì³äæ â 

î÷àõ êë³ºíò³â òà âëàñíîãî 

òðóäîâîãî êîëåêòèâó.

POSM

Ðåêëàìí³ ìàòåð³àëè, ÿê³ 

ñòâîðþþòüñÿ ³ 

âèêîðèñòîâóþòüñÿ äëÿ 

ïðîñóâàííÿ 

ïåâíîãî òîâàðó ÷è ïîñëóãè 

ó ì³ñöÿõ ïðîäàæó.

Consumer marketing

Còèìóëþâàííÿ ïðîäàæ³â 

ïðîäóêò³â ïåâíî¿ òîðãîâî¿ 

ìàðêè øëÿõîì âïëèâó íà 

ñïîæèâà÷à, ïîêóïöÿ. Íà 

ñüîãîäí³ öå îäèí ³ç 

íàéä³ºâ³øèõ ñïîñîá³â 

êîìóí³êàö³¿ 

áðåíäó ³ç àóäèòîð³ºþ, 

çàâäÿêè ìîæëèâîñò³ 

îñîáèñò³ñíî¿ âçàºìîä³¿.
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Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Direct-marketing 

Event marketing

POSM 

Ðåêëàìíà àãåíö³ÿ reklamin äëÿ ñòèìóëþâàííÿ Âàøèõ ïðîäàæ³â ðåàë³çîâóº íàñòóïí³
ìåõàí³çìè:

Êîíñóëüòóâàííÿ (êîíñóëüòèðîâàíèå, product consulting) ó òîðãîâèõ òî÷êàõ – îäèí ³ç
ð³çíîâèä³â BTL-ðåêëàìè, ÿêèé âèêîðèñòîâóºòüñÿ ó ì³ñöÿõ ïðîäàæó äëÿ á³ëüø äåòàëüíîãî

³íôîðìóâàííÿ ïðî ïåâíèé òîâàð ÷è ïîñëóãó ïîêóïö³â;

Àêö³¿ «ïîäàðóíîê çà ïîêóïêó» (ïîäàðîê çà ïîêóïêó, gift for purchase) – êîìïëåêñ
ïðîìîçàõîä³â, ÿêèé çà ðàõóíîê âðó÷åííÿ ïîäàðóíê³â, áîíóñ³â ïðè êóï³âë³ ïåâíîãî òîâàðó

ñòàâèòü çà ìåòó ï³äíÿòòÿ ð³âíÿ ïðîäàæ³â âèçíà÷åíî¿ òîðãîâî¿ ìàðêè;

Ñåìïë³íãè (ñåìïëíã, sampling) – áåçêîøòîâíå ðîçïîâñþäæåííÿ, ðîçäà÷à çðàçê³â òîâàð³â
ïåâíî¿ òîðãîâî¿ ìàðêè, ùî ðåêëàìóºòüñÿ ñåðåä ïîêóïö³â ;

Ë³ôëåéò³íã (ëèôëåéòèíã, leafleting) – ðîçïîâñþäæåííÿ, ðîçäà÷à ðåêëàìíèõ ìàòåð³àë³â
(áóêëåò³â, ëèñò³âîê, «ôëàºð³â») íà âóëèöÿõ ÷è ó ì³ñöÿõ ïðîäàæó ;

Switch-selling (îáì³í) – îáì³í ïðîäóêö³¿ êîíêóðåíòà íà ïðîäóêö³þ áðåíäó, ÿêèé
ðåêëàìóºòüñÿ òà ïðîñóâàºòüñÿ íà ðèíêó ;

Cross-promotion (êðîñ ïðîìîóøí) – ñóì³ñíå ïðîñóâàííÿ áðåíä³â ó òîðãîâèõ ìåðåæàõ, ùî
ñïðèÿº äëÿ çá³ëüøåííþ ÷èñëà ïðîäàæ³â ;
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Äåãóñòàö³¿ (äåãóñòàöèè, testing) - îäèí ³ç ð³çíîâèä³â BTL, ìåòîþ ÿêîãî º îçíàéîìëåííÿ
ïîêóïöÿ ³ç ñìàêîâèìè ÿêîñòÿìè òà âëàñòèâîñòÿìè ïðîäóêòó ó òîðãîâèõ òî÷êàõ ÷è

ìàãàçèíà¿, ùî º õîðîøèì ñòèìóëþâàííÿì äëÿ ï³äâèùåííÿ ð³âíÿ ïðîäàæ³â òîâàðó. ;

Ðîç³ãðàø³, ëîòåðå¿ òà êîíêóðñè (êîíêóðñû, ëîòåðåè, competitive, lottery) – ðîçðîáêà òà
ïðîâåäåííÿ ïðîãðàì ëîÿëüíîñò³, ñïðèÿº ðîñòó ïðîäàæ³â çà ðàõóíîê ïðîâåäåííÿ àêö³¿ òà

âðó÷åííÿ ïîäàðóíê³â;

Ïðåçåíòàö³ÿ òà äåìîíñòðàö³ÿ òîâàðó;

Ïðîìî-àêö³¿ ó ÂÍÇ òà øêîëàõ, íàâ÷àëüíèõ çàêëàäàõ.

Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Direct-marketing 

Event marketing

POSM 
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Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Direct-marketing 

Event marketing

POSM 
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Consumer marketing

Ìåð÷àíäàéçèíã

Direct-marketing 

Event marketing

POSM 

Trade marketing

Òàºìíèé ïîêóïåöü (Mystery Shopper, òàéíûé ïîêóïàòåëü) – àíîí³ìíà ïåðåâ³ðêà ïåðñîíàëó
ó òîðãîâèõ òî÷êàõ, îö³íêà åôåêòèâíîñò³ ìîòèâàö³¿ òà ðîáîòè ïðîäàâö³â, ìåíåäæåð³â,

êîíñóëüòàíò³â ;

Àóäèò ðîçäð³áíî¿ òîðã³âë³ (òîðãîâèé àóäèò, àóäèò ðîçíè÷íîé òîðãîâëè, retail audit) –
ìîí³òîðèíã, ïåðåâ³ðêà òà êîíòðîëü ð³âíÿ ïðåäñòàâëåíî¿ ïðîäóêö³¿ ó òîðãîâèõ òî÷êàõ, ÿêèé

äàº ìîæëèâ³ñòü çä³éñíèòè îö³íêó òîâàðó íà ðèíêó ;

Áðåíä³íã (áðåíäèíã, branding) – ââåäåííÿ íîâîãî òîðãîâîãî áðåíäó íà ðèíîê, çàêð³ïëåííÿ
òà ïðîñóâàííÿ éîãî ñåðåä êîíêóðåíò³â ;

Ðîçïðîäàæ (ðàñïðîäàæà, sale) – ïðîâåäåííÿ òà îðãàí³çàö³ÿ ðîçïðîäàæ³â çàëèøêó òîâàð³â

Àíêåòóâàííÿ ïîêóïö³â (àíêåòèðîâàíèå, polling, survey) ð³çíîâèä ìàðêåòèíãîâîãî
äîñë³äæåííÿ òà çáîðó ³íôîðìàö³¿ øëÿõîì ïðîâåäåííÿ îïèòóâàííÿ ñåðåä ïåâíî¿ àóäèòîð³¿
ëþäåé. Òàêèé ìàðêåòèíãîâèé ³íñòðóìåíò äàº íàì ìîæëèâ³ñòü ä³çíàòèñü äóìêó ïðî òîâàð

÷è ïîñëóãó, ðîëü éîãî íà ðèíêó òà âëàñíå áà÷åííÿ ñïîæèâàöüêîãî ñåðåäîâèùà;

Çá³ëüøåííÿ ê³ëüêîñò³ ïðåäñòàâëåíîãî òîâàðó ó òîðãîâ³é òî÷ö³.
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Consumer marketing

Direct-marketing 

Event marketing

POSM 

Trade marketing

Ìåð÷àíäàéçèíã

Âèêëàäêà òà êîíòðîëü íàÿâíîñò³ ïðîäóêö³¿ â òîðãîâîìó ðÿä³ -

Îôîðìëåííÿ òîðãîâèõ òî÷îê, ì³ñöü ðåàë³çàö³¿ òîâàðó -

Êîíñóëüòóâàííÿ ïðîäàâö³â òà ìåíåäæåð³â òîðãîâèõ çàë³â/ìàãàçèí³â -

Ùîòèæíåâèé ìîí³òîðèíã ö³í êë³ºíòà ³ êîíêóðåíò³â -

Òðåí³íãè ç ïåðñîíàëîì òîðãîâèõ òî÷îê -

Ï³äãîòîâêà ìåð÷àíäàéçåð³â äëÿ êë³ºíòà -

Àóäèò ìåð÷àíäàéçèíãó -

POS-ìàòåð³àëè, ¿õ ðîçì³ùåííÿ òà êîíòðîëü -
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Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Event marketing

POSM 

Direct-marketing 
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Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Event marketing

POSM 

Direct-marketing 
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Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Direct-marketing 

POSM 

Event marketing

Êîðïîðàòèâí³ ñâÿòà òà óðî÷èñò³ ïîä³¿ -

Ñïîíñîðñòâî -

Ôëåø ìîá -

Àâòîìîá³ëüí³ ïðîá³ãè òà òåñò-äðàéâè -

Ñâÿòêîâå â³äêðèòòÿ òà îôîðìëåííÿ ìàãàçèí³â -

Ëîòåðå¿, ðîç³ãðàø³ òà ïðèçîâ³ àêö³¿ -

Ñîö³àëüí³ ïðîåêòè -
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Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Direct-marketing

POSM 

 

Event marketing
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Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Direct-marketing 

Event marketing

POSM 

Ñóâåí³ðíà ïðîäóêö³ÿ —

Ïîë³ãðàô³÷í³ ìàòåð³àëè

Óí³ôîðìà

Ïðîìî îáëàäíàííÿ

Íåñòàíäàðòí³ êîíöåïòè ðåêëàìè òà êîíñòðóêö³¿

 —

 —

 —

 — 

Äèçàéí â³ä â³çèòêè äî á³ãáîðäó •

Ðîçðîáêà òà äèçàéí ëîãîòèïó ÷è òîâàðíîãî çíàêó

Ô³ðìîâèé ñòèëü

Áðåíäáóê

Îôîðìëåííÿ â³òðèí òà ôàñàäó òîðãîâî¿ òî÷êè

 •

 •

 •

 •
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Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Direct-marketing 

Event marketing

POSM 

Â³çèòêè ?

Ôëàºðè ?

Áóêëåòè

Ëèñò³âêè

Õåíãåðè

Êàëåíäàðèêè (êèøåíüêîâ³, íàñò³ëüí³)

Ïëàêàòè

Íàêëåéêè

 ?

 ?

 ?

 ?

 ?

 ?
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Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Direct-marketing 

Event marketing

POSM 

Ëîãîòèïè
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Consumer marketing

Trade marketing

Ìåð÷àíäàéçèíã

Direct-marketing 

Event marketing

POSM 

Ïîë³ãðàô³ÿ
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Ðåàë³çîâàí³ ïðîåêòè äëÿ:
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Ðåêîìåíäàö³¿ òà ïîäÿêè.
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Çà áàæàííÿì, âè ìîæåòå îòðèìàòè
îêðåìó ïðåçåíòàö³þ çà áóäü ÿêèì
ç âèùå ïåðåðàõîâàíèõ íàïðÿìê³â.
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Äÿêóºìî çà óâàãó.

093 727 80 80
097 637 80 80
0322 45 20 38

ìîá.:

òåë.\ôàêñ:

àäðåñà: Óêðà¿íà, 79007
ì. Ëüâ³â,
âóë. Ôóðìàíñüêà, 1.

e-mail: ra.reklamin@gmail.com

www.reklamin.com.ua

22


